B Tour Booking Advertising Checklist
2025

mm 1. Channel Comparison by Season & Traveler Type

» |dentify key advertising channels suitable for peak, shoulder, and off seasons.

* Match channels to traveler demographics (families, adventure travelers,
honeymooners).

» Evaluate pros and cons of each channel.

m 2. Budget Allocation Guide

 Recommended budget distribution across channels (Google Ads, social media,
email, OTAs, offline ads).
* Example budget scenarios for small, medium, and large operators.

mm 3. Campaign Timeline & Milestones

* Pre-launch planning (3—6 months before season).
e Campaign launch and optimization phases.

» Peak booking period pushes.

» Post-campaign performance review.

m 4. Key Metrics to Track

» Cost per booking.

* Website and landing page conversion rates.
» Click-through rates (CTR) of ads.

* Repeat booking rate.

* Email open and response rates.

mm 5 Content & Creative Tips

» Use high-quality visuals and videos of destinations and experiences.
* Tailor messaging seasonally and by audience segment.
* Promote special offers and limited-time deals.



m 6. Lead Capture & Follow-up Strategies

» Create valuable lead magnets (checkilists, itineraries, ebooks).
* Automated email nurture sequences for booked and potential customers.
*  WhatsApp messaging automation for confirmations and feedback.

m 7. Special Notes for Tour Operators

» Leverage local SEO for destination-specific searches.
» Use booking platforms and OTAs strategically to expand reach.
» Partner with influencers and travel bloggers for authentic endorsements.

m Ready to optimize your tour ads for 20257 Start implementing this checklist today!



